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Purpose:
CRFR briefings provide timely and relevant summaries of research on families and relationships for broad, non-academic audiences. This could include policy analysts, policymakers, practitioners and others in the third and public sectors who have decision-making responsibilities.
CRFR publish up to 8 briefings each year. The majority come from research produced by CRFR staff and students and researchers across the CRFR consortium, but they are also open to other families and relationships researchers, with sufficient funding.
Briefings are typically written towards the end of a research project to focus on the key findings and implications/recommendations that the research might have on policy or practice development. Sometimes they are ‘think pieces’ based on theory or methods. A good briefing should be concise, written in plain language and top-loaded with key points and clear headings to help readers quickly understand the application of research to their work. 
It is best to think about potential briefings when projects are being costed to guarantee full CRFR support.  
What makes a good briefing?
It is impossible to condense a whole PhD or research project into one briefing. Before you begin writing, you should be clear about who you are writing for and what aspect of your research is relevant to them. Take time to consider the following points:
· Break your findings down into key areas – which one has the most relevance and/or interest to a non-specialised audience? Would this make a good briefing topic?
· Can you answer the ‘so what?’ question – what does this briefing offer that doesn’t already exist?
· How might your target audience use your research in their job or what would you like them to do differently? This will determine the structure and focus of your briefing.
· How does your research fit into the current policy and practice? Is there any current thinking in this area you might influence?
· Evidence shows that take-up of research increases if it is endorsed by a policy maker or leader in the field. Can you identify someone we could contact to ask for a quote?
Procedure:
· Potential authors should submit an abstract outlining their proposed briefing, or discuss with one of the Co-Directors.

· Once the focus and target audience have been agreed, a timetable will be drawn up allowing a minimum of one month for editing and one month for production and printing. If you are planning publication around an event please let us know, so we can adjust timings.
· In some cases, we can help produce a draft, particularly if this is based on a written report.
· All briefings will be edited for plain language and will be subject to an academic and non-academic review to check against the robustness and appropriateness of claims. Any comments or issues raised will be fed back to the author for consideration before production continues.
· Briefings can be joint-badged with other organisations, and we would strongly recommend this if your research has been a collaborative effort.
· Briefings are more likely to be used if they are endorsed from within the target audience. Ideally the briefing should carry a quote from a senior professional working in the practice or policy setting it is targeting. Suggestions of who this might be are welcome from authors.
· All briefings will be sent to the University of Edinburgh press office, at the point of final draft, to gauge potential media interest and to initiate discussions around drafting a press release. Please let CRFR know if you do not wish your briefing to be considered for media release. 
Content:
· Title and headings: 
· short, catchy and clear. It is an unfortunate reality that many people will make a decision on your briefing by the title alone, so it is worth spending some time thinking about how your title and headings capture the main message of your research. What will interest your readers?
· Key points: 
· A box on the front page with up to 5 bullet points outlining your priority findings. If your title has caught a reader’s attention, they are most likely to read this box to assess its relevance and fit to their work before deciding to read the content. Key points should not be a cut and paste from the main body, but should rephrase key findings to emphasis the overall message from your research. 
· We would recommend that you write your key points last, to ensure they accurately reflect the content. We can help draft these to ensure maximum impact, if helpful.
· Background/Introduction:
· This puts your research in context – why your study was needed? What do we already know about the topic, why is it important? 
· The statistical picture – for qualitative research it can be helpful for policymakers to see the quantitative context to understand how research fits in to the bigger picture. Can you provide some key figures to outline the extent of the problem?
· Keep inline referencing to an absolute minimum – the briefing is not a shortened academic article.
· The study:
· A very brief description of the methodology, restricted mainly to an explanation of who was included in the sample, and the approach you took to data gathering.

· Main body – findings and conclusions:
· These should be sorted by sub-title and the different sections should largely match your key points.
· Keep paragraphs short, sentences short and avoid jargon.
· Use graphics, tables and graphs to break up the text and make it easier for the reader to understand.
· Use bullet points within the text where possible, as these help break up dense text and make it easier to read.
· Include quotes from interviews where appropriate to add impact to your claims.
· Be clear about the limits of your research claims.
· You should not include any referencing as this should be based on your own research.
· Make sure that your conclusions are reached from your own research evidence presented. 
· Policy implications /practice recommendations:
· We do prefer if the briefings can offer readers some recommendations or learning they can apply to their own work. This is potentially, the answer to your ‘so what?’ question.
· Use bullet points, but they should not be a straightforward cut and paste from your key points – think about what you want the reader to do differently, what they might take from your research, what your research participants might want people to take away from the research?
· References
· We have space on the back to include a short bibliography with up to 5 sources that are either referenced in the introduction or that readers can refer to for more information.
· Word limit = 2,300 word, including key points.

It may also be helpful to consider asking a policy maker or practitioner for a quote about the usefulness of the research and its recommendations. Please see CRFR Briefing 84 for an example of this. 



Style guide:
CRFR is committed to making research accessible to non-academic audiences and the briefing should be written to:
· Use plain language to ensure the briefing reads easily.
· Avoid jargon and technical words. If you have to use academic terminology, please give clear definitions.
· Be impactful. Don’t repeat points and keep asking yourself what does the reader want to know?
· While research briefings are more informal than academic papers, all briefings should be written in the third person and reference to the research should be in the past tense. 
· Lead with findings, and explain how you got them afterwards
· Lead with content rather than process – what did you find, then how.

Design and production:
The briefing will go through an editing and review process at CRFR. Once the content is signed off, the briefing will be passed to the CRFR graphic designer. Further minor edits may be required to achieve a good aesthetic, but the author will be kept informed of any changes.  
Timescale
	start
	Submit abstract or discuss proposed briefing

	1 week later
	Agree topic, focus and timescale

	Agreed first Submission date
	[bookmark: _GoBack]Submit full complete draft; if layout not being done by CRFR administrator, she will use this date to give notice of copy date to the relevant staff 

	Week 1-3
	Discuss and agree editorial changes

	Week 3-6
	Review process – discuss and agree changes from academic and non-academic reviewers

	Week 7-10
	Design production and printing

	Week 11-12
	Dissemination



Please be aware that once a timescale has been agreed, any delay in submitting a draft or responding to reviewers’ comments is likely to result in your briefing moving down the CRFR Research Briefings publication schedule.
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